
 
 
The world of self-publishing can be a scary one for new authors, or even established authors 
who are thinking about dipping their toes into the water. I’m often asked about elements of 
self-publishing and while I don’t claim to have a complete knowledge of all the ins and outs, I 
do have a good understanding of the process. Here, I’ve attempted to explain the process in as 
straightforward a way as possible. 
 
What is self-publishing? 
Put simply, self-publishing is when you, the author, become the publisher. That means you 
take on responsibility for the project management of your book, such as arranging for editorial 
intervention, cover design, interior design, and the distribution. These elements are both what 
makes self-publishing great, and what makes it hard work. On the upside, you have complete 
control over every process. On the downside, you have to pay for and take on the responsibility 
of lots of different elements, which can be daunting if all you want to do is write. It doesn’t have 
to be so complicated, though. Your first book will be the most difficult, but once you find a 
stable clutch of editors and designers, and can navigate the various systems with ease, it 
becomes much easier. 
There are two main strands to the process which I will talk about here: publishing as an e-book 
(so people can read on their Kindles, tablets, phones, and even computers) and publishing a 
print copy (paperback) of your novel. Let’s start with the first. 
 
E-books 
This is what most people instantly think of when they hear self-publishing. There’s been a 
boom in recent years, led by Amazon, of writers self-publishing their novels via e-book. What 
does that mean? It means that they have uploaded their Word, PDF or formatted e-book files 
to a platform like Amazon, who then make it available for sale to their readers. Along with 
Amazon, the other big platforms are iBooks and Smashwords. 
 
One you’ve finished your novel and think you are ready to publish (hopefully after getting it 
edited!) it’s time to approach distribution. I’m going to focus on the Amazon process as that’s 
the largest and the one where you will get the majority of your sales. Once you’ve managed the 
Amazon process, the others will be easy for you to navigate. 
 
First of all, you want to make sure that your book file is ready for self-publishing. This means 
either that it is set up correctly in Word using the correct ‘styles’ options and with a table of 
contents etc, or that you’ve either designed it yourself using a specific e-book design program or 
have asked someone else (perhaps me!) to do it for you. If you have a Word file, it’s generally 
recommended to save it separately as Web Page HTML (filtered). When you upload it, the 
Amazon process will convert it to an e-book file for you and you can get a perfectly functional-
looking e-book. By designing it in an e-book program, already, you can be a bit more fancy 
shmancy and much more easily create things like nice drop caps, ornamental flourishes, or 
picture headings. If you’ve had it properly designed as an e-book, you should have a few 



various files delivered to allow for the various platforms. For Amazon, you’re looking for the 
file that ends in .mobi as that’s the specific Kindle file. 
 
Head to Kindle Direct Publishing and make an account there (or sign in with your Amazon 
account). Bear in mind when you’re choosing a username that if you ever want to post on the 
Kindle author forums there, that’s what will display (so maybe FluffyBunny99 isn’t the best 
choice). Click the Sign Up button and enter your information. 
 
Once your account has been created, you’ll need to fill in some information to make sure 
Amazon can pay you for the sale of your books. This includes stuff like your bank details.  
Then it’s time to create your book! When you are logged into your account, you should see a 
page like this: 
 

 
 
Click on ‘Create new title’ to begin the uploading process. The first thing you’ll see is an 
information panel asking you about KDP. 
 

  
 
By clicking ‘enroll’, you will enlist in the KDP Select programme. What that means is that you 
agree to have your books exclusively on Kindle and no other platforms. Why would you do 



that? I hear you cry. Well, there are pros and cons. The biggest pro is that it makes your book 
available to Kindle Unlimited subscribers. They can download your book and you get paid for 
every page that’s read. It’s not as much as if they would buy your book – but KDP has the 
advantage of making it more visible for them and making it ‘free’ for them to download, so 
you’ll find more people tend to take a chance on it. 
In addition, you get some marketing and promotional tools. 
Is it right for you? Well, it could be. It depends on how many books you think you would sell 
on other platforms, like iBooks, compared to how many you think Kindle Unlimited authors 
might read. You can always try it out and see what works best for you. 
 
If you scroll down, you can then input details about your book, such as Title, Subtitle, your 
book blurb (make sure it’s free of mistakes!), etc. You also have to check whether or not it is in 
the public domain (almost certainly, you’ll want to click the other option as you’ll have written 
this book yourself and it’s your own copyright).  
 
The keyword options are very important, as that determines how readers on Amazon will find 
your book. Think about your book genre and what potential readers might search for to find it. 
So, for a fiction novel about a sports romance, your keywords (or rather they are key phrases, 
as each ‘word’ can be several words) might be: romance, sports romance, basketball romance, 
basketball fiction, sports fiction, etc. 
 
At the bottom of the page, you’ll be able to upload your cover design and your e-book file. 
When you upload the latter, you’ll then get the opportunity to view it in a browser. KDP will 
also throw up any ‘errors’ it thinks it’s found, such as spelling errors. Some of these may not 
actually be errors, as they may be made-up names and titles for things, or just things that the 
spellcheck doesn’t recognise, but check them carefully anyway. Make sure you view your book 
in their previewer and check things like the Table of Contents. It’s worth taking the time now 
to look it over, as once it goes live, people might be put off if the formatting inside is wonky. 
If you’ve had it professionally designed, then there shouldn’t be any tweaking required. If 
you’re done it yourself in Word, you might have some fiddling about to do (table of contents 
are particularly difficult sometimes!). 
 
Once everything is filled in and you are happy, you click Save and Continue at the bottom of 
the page. If you want to come back to it later, just click Save as Draft. 
 
The next section deals with the pricing of your book and royalty payments. You can 
individually adjust prices for each Amazon market (so the various countries) or you can amend 
them individually. If you are pricing your book very low, you may only be able to choose the 
35% royalty rate.  
 
Once you are satisfied with everything and ready to publish, click the link at the bottom of the 
page: Save and Publish. 
 
It takes around 24-48 hours for your first book to go live on Amazon while it goes through their 
checks. Subsequent changes tend to take 12-24 hours (so if you spot a mistake, etc).  
 
There you go! You’ve published your first book on Amazon!  
  



 
 
Print books 
 
Not everybody wants print books, but they are great for doing things like promotional hand-
outs and giveaways, offering review copies, and friends and family copies, as well as offering 
them for sale to customers who prefer paperbacks. 
The cheapest way for self-publishers to create paperbacks is to use a print on demand (PoD) 
provider. In this instance, I am using Createspace as it integrates directly with Amazon and is 
easy to use. That means people can buy your paperbacks directly from Amazon (as well as 
other platforms). There are other providers out there, so do your research to find out what’s 
best. You can also choose to have your book printed at a press in a run of say 200 or 300 
copies. That will require initial outlay but can lead to a better product. 
 
The main difference between formatting e-books and print books is that the former has to be a 
fluid (or reflowable) layout to allow for different devices and reader settings (font size, spacing, 
etc.) and the latter is fixed. Each paper book will look the same to each reader, and that brings 
a fresh set of considerations along with it. 
 
You should start by thinking about the size of your paperback. I don’t mean the word count, I 
mean the physical size of the book you hold in your hand. This is one of my bookshelves, and 
you can see there is variation in the height of the novels (and you can see my eclectic reading 
tastes!): 
 

 
 
Have a look at your own bookshelf, and see what you prefer (and what your chosen genre 
seems to prefer). Word count plays a part as long books often do better as taller and wider 
books, as otherwise they’re too fat in the hand to sit comfortable. Likewise, shorter books can 
be better as smaller size otherwise they might feel too thin. 
 
Remember that your cover size will have an impact on your cover design. You can’t just use 
your e-book cover for a print cover anyway, as it’s lacking vital parts like the spine (which is 
what will show in a bookshop!) and the back cover with the blurb and barcode/ISBN. If you’ve 
had your cover professionally designed, you can sometimes pay more to get a print cover (or 
it’s included in the original cost). If you’ve done it yourself, then you can use Photoshop or 
similar or similar to make an additional cover. If you’ve done it yourself and don’t know how to 
use graphic design software, then ask yourself if your cover is really doing the job you want it to. 



Your cover is what makes your book stand out – don’t let it be for the wrong reasons! 
Createspace does offer you a cover design tool but in all honesty, it’s fairly terrible and I 
wouldn’t recommend it. 
 
Once you’ve chosen your book size, you need to think about how the interior will be 
formatted. Firstly, I always recommend to clients who are serious about their paperbacks that 
they get a professional book designer and typographer to design their interior. I can format it 
for Createspace, but I’m not a designer and MS Word is not a design program. For a truly 
professional looking book, I’d always recommend finding someone who is experienced in 
designing print books with proper print book software, such as InDesign. 
 
That said, if you are on a budget and want to format yourself, or want me to do it for a reduced 
fee, it is possible to get a good result. And if you don’t intend to sell many copies or get much 
of a return on them, this option might make more sense. 
 
Createspace offers free Word templates for each of its trim sizes here: 
https://forums.createspace.com/en/community/docs/DOC-1323 I recommend downloading 
the formatted templates as it’s easier to see where to insert your material. Don’t fiddle about 
with the margins – they are specifically set so that your book will print properly. 
 
You’ll need to create a table of contents so readers can find where each chapter begins. Word 
can do this automatically in the References tab, as long as you have applied the correct heading 
styles to your chapter heads. 
 
Think about the right typeface for your book. The aim is for someone not to notice what font 
style you have chosen, but for it to allow them to read your story as you intended. Overly 
fanciful fonts might be okay for a chapter head, but for your main story, try find a nice, 
preferably sans-serif typeface (this means typefaces that have a little embellishments to the form 

of the letters [like the font this is written in]: F G Z versus F	G	Z	) These are often 
easier to read in print. A few to consider to get you started: Baskerville Old Face; Minion Pro; 
Garamond; Book Antiqua.  
 
Once your content is in in the correct format, check for pages that only have one word or a line 
on them. Word allows you to automatically avoid these (called widow and orphans) in its 
settings. You don’t want any of these as they look awful in print (and are frustrating for the 
reader). 
 
Don’t delete the blank pages in your template. Those are vital to ensure your first chapter starts 
on the right page and your table of contents is on the right page. Deleting them will give you a 
wonky book. 
 
Once you’ve got your Word file all ready and your cover design too, it’s time to upload to 
Createspace. First, visit www.createspace.com and make an account. You’ll be taken to a 
dashboard-type page that has lots of different options on it. You’re looking for a blue button 
that says Add New Title: 
 



 
 
Clicking this takes you to page where you type in your project. There are two options for 
continuing, and I recommend you choose the ‘guided’ option. Click Get Started. 
The next page is where you fill in your title information, like you did for KDP. When you’ve 
filled this in, click Save & Continue. 
The next page asks about ISBN numbers. Basically, every printed book needs an ISBN 
number, which is a unique identifier required to publish a book. E-books do not need an 
ISBN. You have several options here. As a solo writer, the most common option (and it’s free) 
is to allow Createspace to assign you an ISBN number. If you’ve bought one elsewhere, you 
can enter it here, too. 
When you press Continue, you’ll be taken to the Interior page. This is where you choose the 
look and feel of your book. Choose your trim size and the colour of your pages. For fiction, I 
always recommend cream as white looks a bit stark. If you look at most fiction novels, their 
pages are cream. 
 
Now comes the uploading! Upload your Word file that you formatted earlier using the 
template. This might take a few minutes as Createspace converts it to the required format. It 
then runs an automated print check to check for major problems with formatting, etc. Once 
the check is over, you can use the interior reviewer tool to look through your book and make 
sure it’s all looking as it should. 
 
 
 

 



 
Next, it’s your cover design. Upload your print book cover file (which should be a PDF 
document) and choose whether you want a glossy or a matte cover. 
 
Finally, you need to send the book to be reviewed by Createspace. They will highlight any 
major design or formatting issues. 
 
Once it passes their internal checks, you can then order proof copies. Do not skip this. Even if 
the interior reviewer looked fine, some things you can’t tell until you have the book in your 
hand. Look through it carefully, making corrections. Then, order more proof copies. Keep 
ordering them until your book is perfect. Then, and only, then click the button that puts it up 
for sale. 
 
 
And there we have it! Any questions, please ask me and I’ll do my best to help. 
 
 


